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Disclaimer Notice: 
All the lists in this report are the result of independent research and surveys by Environmental 
Business Journal, Inc. and/or TechKNOWLEDGEy Strategic Group.  In some cases, figures are 
approximations derived from executives, analysts, and reputable business information sources.  
Although EBI and TechKNOWLEDGEy have made every reasonable effort to be accurate, figures are 
not the result of internal or external audits and are therefore not guaranteed to be accurate.  Errors 
and omissions are unintentional.   
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